FACTSHEET
EVENT MARKETING HINTS AND TIPS
MARKETING COMMUNITY EVENTS
So the venue is booked, the date set and the programme complete. But how do you go about informing people of
your event?
There are so many different marketing channels open to you to get your event out to the correct audience. Below are
just a few initial ideas.
MARKETING CHANNELS
 Event Calendar Listing
The first thing we would recommend is that you get your event published on the main IET online event
calendar, a calendar of all IET events around the world. This is a simple online form that staff can support you
with completing.


Flyers, Posters, Event Program booklets
Through the Marketing Toolkit volunteers can access various templates to produce event marketing collateral.
Distributing collateral to local businesses, colleges and universities and local services such as libraries is a
great way to extend the marking to potential new members. A phone call requesting that a poster is displayed
is often quick and successful.



Emails
Emails are a great marketing channel to help promote community activity. Regional emails for Local Networks
have proven to be highly successful ensuring members who both live and work within the region are aware of
activities.



Online
The creation of web banners can provide a great visual to highlight your event on various websites. You can
also add your event, for free, to external events and conference listings, simply do a web search to find the
most appropriate to your event.



Social Media
Posting a message on MyCommunity, Twitter, LinkedIn and Facebook are becoming a popular way to inform
various audiences of upcoming events and activities. Not only can you promote your activity, social media is a
great way to connect, discuss and debate with the audience before and after the event.



Local Press
Some Communities have had success with contacting local press to either promote or cover the event. A
press release can be sent to local papers, radio and trade magazines.



Partners and Sponsorship
Many larger events benefit from the support of a partner organisions or sponsor. Seeking the most
appropriate partner can be time consuming however the benefits are considerable.



Word of mouth
Don’t underestimate the value of promoting to people over the phone, at meetings, other events and
exhibitions. Making people personally aware will often have a positive impact on final delegate numbers. Even
if they don’t attend they will often recommend the event to someone else who they feel would benefit.

STAFF SUPPORT
Our team of Marketing Coordinators are here to support volunteers with delivering effective marketing campaigns;
they can also support you with the completion of the event calendar form. The team can be contacted via communityoperations@theiet.org

